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Atherton Tablelands Promotion Bureau Ltd, trading as Tropical Tablelands Tourism is the local tourism organisation for 

the Atherton Tablelands. The role of Tropical Tablelands Tourism (TTT) is to support, promote, facilitate, and 

encourage development of, a professional regional integrated and successful Tourism Industry for the economic 

benefit of members and the Tablelands Community. 
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1.0 /ƘŀƛǊƳŀƴΩǎ wŜǇƻǊǘ 
 

In the 2012-13 financial year Tropical Tablelands Tourism (TTT) again delivered a successful schedule of 
marketing, media and industry leadership for the benefit of the Atherton Tablelands region.  All of the 
action items defined in the Operational and Marketing Plans were either delivered or progressed over 
the year.  

A significant achievement delivered by TTT this year, is the development of the Drive North Queensland 
App. This initiative was instigated by TTT and launched December 2012. Three (3) established drive 
routes known as The Overlanders Way, Great Tropical Drive and the Savannah Way form the framework 
of the App. Every member listed on the Australian Tourism Data Warehouse, from Townsville north is 
showcased within this marketing tool and with over 4000 downloads recorded, this is a significant 
accomplishment by a local tourism organisation.  

Due to consistent engagement and training of domestic and international wholesale agents and a heavy 
focus on self-drive itineraries showcasing the diversity of the region, the presence of the Atherton 
Tablelands has significantly increased. The Atherton Tablelands region is now recognised as a stand-
alone holiday destination and exposure increased on travel websites and in traditional wholesale. 
 
For the 2012/13 period, website visitors have increased by 97%. Since the launch of the new website, 
website visitors have almost tripled. 
 
TTT was the first local tourism organisation in the TNQ region to fully embrace an integrated marketing 
strategy utilising the new regional branding rolled out by TTNQ.  The website, all marketing collateral 
and campaigns encapsulates the brand message for the destination.  This proactive activity has resulted 
in a number of other organisations embracing the branding elements for the Atherton Tablelands 
incluŘƛƴƎ ¢ŀōƭŜƭŀƴŘǎ wŜƎƛƻƴŀƭ /ƻǳƴŎƛƭΩǎ [ŀƪŜ ¢ƛƴŀǊƻƻ aŀǇ ŀƴŘ ¢La.! ŀ sub-committee of Tablelands 
Futures Corporation incorporated the branding elements into their new website showcasing the many 
mountain biking trails across the region ς www.tablelandstrails.com and www.cairnstrails.com. All 
destination information on this website is linked to www.athertontablelands.com.au  
 
The 2012-13 Board of Directors team consist of a highly motivated and passionate group of Tourism and 
Business identities. Each of them has brought the organization a strong, consistent and experienced 
approach to achieving our goals. Many of the Directors have been involved with the organisation longer 
than the standard two year term. This is a credit to the organisation as all Directors are volunteers.  
 
Our strategic partnership with Tablelands Regional Council ŀƴŘ ƻǳǊ ǊŜƎƛƻƴΩǎ ǾƛǎƛǘƻǊ ƛƴŦƻǊƳŀǘƛƻƴ centres 
has continued to strengthen. We look forward to working with Mareeba Shire Council and ensuring the 
entire region of the Atherton Tablelands is well showcased to the world. 

 

 

Michael Trout 
Chairman 
Tropical Tablelands Tourism 
 

http://www.tablelandstrails.com/
http://www.cairnstrails.com/
http://www.athertontablelands.com.au/
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2.0 Leadership 
 

Board of Directors 

Michael Trout (Blazing Saddles) Special Interest Director & Chairman  
- Appointed 2011 AGM 
- Re-appointed as Chairman 2012 AGM 
 
Patrice Fletcher (BIG4 Atherton Woodlands Tourist Park) Southern region 1 ς representing members in 
towns and surrounding areas of Tolga; Atherton; Tinaroo; Kairi; Herberton; Wondecla and Irvinebank. 
- Appointed by the Board April 2012 
- Appointed as Vice Chair 2012 AGM 

 
Mike Took (Miju Rainforest Retreat) Kuranda region Director representing members in Kuranda 
- Appointed 2011 AGM; resigned February 2013 

 
Rob Matthews (Kuranda Hotel) appointed as Northern region 1 and then transferred to Kuranda Region 
Director February 2012 
- Appointed 2012 AGM 

 
Carolyn Sandaver (Mareeba Lodge) Northern region 1 ς representing members in the towns and 
surrounding areas of Chillagoe; Dimbulah; Mareeba; Julatten; Mount Carbine and the Tablelands 
gateways of Mossman/Port Douglas; Daintree & Cooktown  
- Appointed April 2013 
 
Mike Williams (Kookaburra Lodge & Yungaburra Business Association) Southern region 2 ς 
representing members in towns and surrounding areas of Yungaburra; Malanda; Lake Eacham; 
Peeramon and Tarzali. 
- Appointed August 2012 
 
Michelle Bell Turner (Mungalli Creek Diary) Southern region 3 representing members in towns and 
surrounding areas of Millaa Millaa; Ravenshoe and the Tablelands gateway of the Cassowary Coast. 
- Appointed 2012 AGM  
 
Bram Collins (Undara Experience) Vice Chairman & Outback region representing members in towns and 
surrounding areas of Innot Hot Springs; Mount Garnet; Mt Surprise; Georgetown; Forsyth and the 
Tablelands gateway of Cape York. 
- Appointed 2011 AGM 
 
Michael Lawrence (Inspire Business Consulting) Special Interest Director 
- Appointed 2012 AGM 
 
Cr Rod Marti representative appointed by Tablelands Regional Council 
- appointed April 2012 

 
Doug Wilson (MaMu Canopy Walkway & DERM) Special Interest Director 1  
- appointed by the Board February 2011; resigned October 2012 
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Stakeholder Representatives 

- Amanda Riches, Tablelands Regional Council 
- Gwyneth Nevard, Tablelands Regional Council 
- Mayor Rosa Lee Long, Tablelands Regional Council 
- Rob Giason, Tourism Tropical North Queensland 
- Jeff Gillies, Tourism Queensland 
- Marc Sleeman, Tourism Kuranda 

  

Contractors 

- Marketing ï Pinnacle Tourism Marketing team: Ron Livingston, Michael Nelson, Debra Ferguson, 
Cherie Glare and Alice Irvin 

- Media/PR ï Tanya Snelling, Strategic PR 
- Executive Officer & Administration ï Bronwyn Cant, Smart Data  
 

Discover production committee 

- Graphic Design ï Sheryn Bewert, Engine Room Creative 
- Sales & Editorial ï Tanya Snelling, Strategic PR 
- Finance & Administration ï Bronwyn Cant, Smart Data 
- Print ï Bolton Print, Cairns 
- Bram Collins ï Committee Chair 
- Gwyneth Nevard ï Tablelands Regional Council representative 
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3.0 Corporate Activity 
 

Board Governance 
 
June 2012, the TTT Board endorsed a number of Policies and Procedures to ensure effective Board 
Governance. This manual of Policies and Procedures covers issues relating to values, Board Operations, 
Governance, Human Resources, Financial Management, Communications and Privacy. All Directors of 
the Board are now well informed of their responsibility to members and their duty as a member of the 
Board of Directors.  These policies are reviewed annually. 
 
In October 2012 the TTT Board of Directors documented the key responsibilities for a member of the 
Board. This document clearly outlines the requirements of a Director including commitment to regional 
tourism promotion and marketing practices, the organisations vision, policies, objectives and code of 
ŎƻƴŘǳŎǘΦ  YŜȅ ǘŀǎƪǎ ƘŀǾŜ ōŜŜƴ ƻǳǘƭƛƴŜŘ ŀǎ ǇŀǊǘ ƻŦ ŀ 5ƛǊŜŎǘƻǊΩǎ ǊŜǎǇƻƴǎƛōƛƭƛǘƛŜǎ ƛƴŎƭǳŘƛƴƎ ŎƻƳƳǳƴƛŎŀǘƛƴƎ 
and mentoring members and liaising with local Chambers and Business Organisations.  During the 
process of nominating for a position on the Board, members sign acceptance to these guidelines as part 
of the nomination process. 

 
This policy allows members to understand what is involved in being a member of the Board of Directors 
before applying for the position and assists the organisation in attracting the right skills, experience and 
a consistent regional vision, to the Board. 
 
Strategic Planning 
 
In August 2012, the TTT Board participated in a Strategic Planning session which involved reviewing the 
TTT Business Plan and prioritising activities for marketing and the organisation for the next 12 months.  
TTT Marketing Contractor Pinnacle Tourism Marketing and Jeff Gillies from Tourism Queensland also 
attended this meeting.    

 
TTT Strategic Plan 2012 ς 2017 in conjunction with the TTT Operational Plan 2012-2013 outlines the 
priorities and deliverables required to meet the organisations objectives. 
 
Contractors 
 
After over 5 years of Media & PR contract services to TTT, Mia Lacy from Libra Communications sold her 
business June 2012.  The contract for Media/PR services for TTT went out to tender with positive 
interest from 8 individuals. Tanya Snelling from Strategic PR was awarded the contract commending 1st 
August 2012 to 31st July 2012. 
 
The administration position appointed in March 2007 was reviewed and amended to reflect the changes 
of the role over the years and the strategic direction of organisation.  At the Annual General Meeting 
held on December 4, Ms Bronwyn Cant was appointed as the Executive Officer 
 
2012 TNQ Tourism Awards 
    
Discover 2012/13 Magazine was entered into the TNQ Tourism Awards under Category 14, Tourism 
Marketing.  TTT was a finalist in this category. 
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The Value of Tourism statistics 
 

TTT engaged the services of Cummings Economics to provide current statistics in relation to the Tourism 
industry and in particular, the value of Tourism within our region.  Accurate statistics relating to the 
Atherton Tablelands has always been extremely difficult to obtain and often not applicable to this 
region.  Unfortunately the final figures received are not accurate due to a shortage of data applicable 
just for the Atherton Tablelands region. Tropical Tablelands Tourism has addressed the lack of data in 
the 2013/14 Operational Plan. 
 
Membership 
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Double-side A3 Discover tear-off map 

4.0  Marketing Activity 
 

July 2012 
 
Cairns Show | Consumer Shows Representation  
The region was well promoted at the Cairns Show in the lifestyle pavilion - ά5ƛǎŎƻǾŜǊ !ǘƘŜǊǘƻƴ 
¢ŀōƭŜƭŀƴŘǎέ ōƻƻǘƘΦ   hǇŜǊŀǘƻǊǎ ǿŜǊŜ ƛƴǾƛǘŜŘ ǘƻ ŘƛǎǇƭŀȅ ǇǊƻŘǳŎǘΣ ōǊƻŎƘǳǊŜǎ ŀƴŘ ŀǎǎƛǎǘ ǿƛǘƘ ƳŀƴƴƛƴƎ ǘƘŜ 
booth over the 3 days.  
 
Brisbane Sales Trip | Inbound Wholesaler Engagement  
Sales trip to Brisbane to conduct product and training for wholesalers including Virgin Blue Holidays; 
Queensland Rail Holidays; AOT/Sunlover Holidays; Flight Centre/Infinity Holidays; Quickbeds; ANZCRO; 
Checkin.com.au; Fusion Holidays and Alluxia.com. 
 

August 2012 
 
USA Sales Trip |  International Wholesale Engagement 
The objective of this sales trip was for both brochure positioning and agent training visiting Los Angeles, 
San Jose, Seattle, Vancouver, Calgary, Toronto, New York, Philadelphia and Austin. 
 
 
September 2012 

 
UK Europe Sales Trip |  International Wholesale Engagement 
Sales trip through UK/Europe including Paris, Belgium, Dusseldorf, Koln, Hannover, Frankfurt, Munich, 
London, Manchester, Liverpool and Leeds.  
 
Visitor Information Centre Maps |  Print Media  
!ǎ ǇŜǊ ǘƘŜ aŀǊƪŜǘƛƴƎ tƭŀƴ ŦƻǊ нлммκмнΣ 5ƛǎŎƻǾŜǊ άǘŜŀǊ-ƻŦŦέ ƳŀǇǎ ŦƻǊ ǘƘŜ ±ƛǎƛǘƻǊ LƴŦƻǊƳŀǘƛƻƴ /ŜƴǘǊŜǎ 
were developed. The map itself is based on the map currently in Discover magazine, A3 size and double 
sided in colour.  Members were offered the opportunity to take out one of eight advertising slots. This 
was very well received by members with double the amount required expressing interest.  These maps 
are in Visitor Information Centres right through the Tablelands Region with a print run of 25,000 copies.  
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November 2012 
 

Total Solar Eclipse 2012 |  Digital  
A webpage within the destination website was developed dedicated specifically for the Total Solar 
Eclipse. The page covered information on accommodation options, Solar Eclipse Tours and links to the 
official event website.  Marketing of the region as the viewing destination for this event commenced 12 
months prior. 
 

 
December 2012 

 
Drive North Queensland App |  Digital & Social Media 
Funded by the Rural Resilience Industry Grant from the Department of Employment, Economic 
Development and Innovation and membership funds, Tropical Tablelands Tourism developed a smart 
phone application for iPhone, iPad and Android platforms to showcase North Queensland drive routes 
including maps, tourist information, imagery and operator data drawn from the Australian Tourism Data 
Warehouse. The App also includes a social media arm to allow travellers to share their experiences 
while they are actually having them. 
 
As part of this project, workshops were conducted in Townsville, Charters Towers, Mission Beach, 
Atherton, Cairns and Georgetown. The aim of these workshops was to help operators and Visitor 
Information Centre staff to understand how they can be involved. 

 
Brisbane Sales Trip | Inbound Wholesaler Engagement  
Sales trip to Brisbane for agent training and introduction to the Drive North Qld App. Agents visited 
included JTG Group; AOT/Sunlover Holidays; Quickbeds; Alluxia.com; Virgin Australia Holidays; Infinity 
Holidays; Queensland Rail Travel and Wotif.com.  
 
 
  

 

Advertising collateral ï Drive North Qld App 
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January 2013 
 

TNQ Magazine |  Print Media 
Tropical Tablelands Tourism, Tourism Kuranda and its 
members funded a double page spread with editorial content 
which featured in the Tropical North Queensland Magazine 
distributed through Southern States 
 
 
 
 
 
 
February 2013 

 
North America Sales Trip |  International Wholesale Engagement 
A sales trip to North America included product training to the following agents: -  
Tourism Australia ς Americas; Tourism Queensland ς Americas; Springboard Vacations; Stella Travel 
Services (Qantas Vacations); Pacificislands.com; Down Under Answers; ANZCRO Pacifica;  Uniquely 
NZ/Australia; Goway Travel; Down Under Travel; Boomerang Tours; The Worldwide Traveller (Flight 
Centre USA); Aspire Down Under; Tauck Tours; Swain Tours and About Australia. 
 
Domestic Sales Trip |  Inbound Wholesaler Engagement 
February domestic sales trip including destination training to ANZCRO Southport; Holiday Pacific; Infinity 
Holiday; Sunlover Holidays; Tourism Queensland - International Trade & Media Relations department 
and Fusion Holidays. 
 
Cycle Qld Rest Day Tours |  Print Media & Digital 

Lƴ ǇŀǊǘƴŜǊǎƘƛǇ ǿƛǘƘ ¢ŀōƭŜƭŀƴŘǎ wŜƎƛƻƴŀƭ /ƻǳƴŎƛƭ ŀ ǎŜǊƛŜǎ ƻŦ ǘƻǳǊ ǇŀŎƪŀƎŜǎ ǿŜǊŜ ŎƻƳǇƛƭŜŘ ŦƻǊ /ȅŎƭŜ vƭŘΩǎ 
September adventure ride from Mission Beach to Port Douglas including a rest day in Yungaburra, 
Atherton Tablelands.  A selection of tour packages were developed, showcasing the diversity of the 
region including the scenery (Hot Air Ballooning tour); Food & Wine tour; Heritage Tour and Nature & 
Wildlife. These tours were provided to Cycle Qld in conjunction with their online registration deadlines 
and bookable online. Destination information, imagery and an A4 flyer were provided to the event 
organisers. 

 
 

          

Cycle Qld Rest Day Tours flyer               Screen of website - Bookable Rest Day Tour Packages 

 
TNQ Magazine, destination feature  
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March 2013 
 
DISCOVER Atherton Tablelands/Cairns Highlands Visitors Guide |  Print Media & Digital  
The Discover Magazine is produced annually and launched in conjunction with the Easter holiday break. 
DISCOVER is the primary form of collateral that it is utilised by Tropical Tablelands Tourism to promote 
the region.  The print run for this magazine is 150,000 copies and is distributed right through the main 
touring routes of Queensland as well as car rentals around the region, the Visitor Information Centres, 
Hotels, Motels and on Tour Dex brochure boards. Production of DISCOVER commenced mid-September. 
 
April 2013 
 
Self-Drive Campaign Trip |  Print Media 
In partnership with AVIS and Budget, the self-drive campaign was launched over the Easter holiday 
period and was a great success.  This campaign included an A4 flyer distributed to all hirers of rental 
cars through Cairns, Port Douglas and as far south as Townsville.  The flyer detailed three self-drive 
itineraries encouraging visitors to enjoy all that the region has to offer and links to download the Drive 
North Queensland smartphone App.  Eight (8) operators participated in the campaign by offering a 
discount to either stay at their accommodation or visit their tour or attraction. 10,000 copies of the flyer 
were printed and distributed. 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
2013 National Mountain Bike Marathon Championships |  Digital 
In partnership with Tableland Cycle Sports, Tropical Tablelands Tourism worked with the event 
organiser /ȅŎƭƛƴƎ !ǳǎǘǊŀƭƛŀ ǘƻ ǇǊƻǾƛŘŜ ƛƴŦƻǊƳŀǘƛƻƴΣ ƛƳŀƎŜǊȅ ŀƴŘ άōƛƪŜ-ŦǊƛŜƴŘƭȅέ ŀŎŎƻƳƳƻŘŀǘƛƻƴ ƻǇǘƛƻƴǎ 
for the National Mountain Bike Marathon Championships held in Atherton April 21, 2013. 

 
 
 
 
 
 
 
 
 
 
  

Dedicated page for regional event 

           

Self-Drive Guide (Itineraries) flyer 
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Sydney & Melbourne Caravan & Camping Show |  Consumer Shows 
The region was well represented under the Drive North Queensland Stand at the Sydney & Melbourne 
/ŀǊŀǾŀƴ ϧ /ŀƳǇƛƴƎ {ƘƻǿǎΦ ¢ǊƻǇƛŎŀƭ ¢ŀōƭŜƭŀƴŘǎ ¢ƻǳǊƛǎƳΩǎ aŀǊƪŜǘƛƴƎ /ƻƴǘǊŀŎǘƻǊ tƛƴƴŀŎƭŜ ¢ƻǳǊƛǎƳ 
Marketing attended the shows distributing Discover and information on the Drive North Qld App.   
 
As a member of Caravanning Queensland the stand won best overall presentation at the Sydney 
Caravan and Camping Show.  13 boxes of Discover brochure were distributed at this show and this was 
the highest number of brochures distributed for all regions. 

 
May 2013 
 
Corroboree Europe 2013 Post Famil |  International Wholesaler Engagement 
Trade Famil showcasing the Atherton Tablelands region including Herberton Historic Village; Undara 
Lava Tubes; Rose Gums Wilderness Retreat; Millaa Millaa Falls; Lake Eacham; Yungaburra; Skybury; 
Rainforestation before returning to Cairns. 
 
June 2013 
 
Brisbane Caravan & Camping Show |  Consumer Shows 
Tropicŀƭ ¢ŀōƭŜƭŀƴŘǎ ¢ƻǳǊƛǎƳΩǎ aŀǊƪŜǘƛƴƎ ŎƻƴǘǊŀŎǘƻǊ tƛƴƴŀŎƭŜ ¢ƻǳǊƛǎƳ aŀǊƪŜǘƛƴƎ ǊŜǇǊŜǎŜƴǘŜŘ ǘƘŜ ǊŜƎƛƻƴ 
at the Brisbane Caravan & Camping Show. The growth of the number of downloads of the Drive North 
Qld App was very strong and Discover magazine was well received by visitors. 
 
  

 

Sydney Caravan & Camping Show Drive North Qld stand 
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5.0 Outcomes for the Region 
 
Drive North Qld App developed by Tropical Tablelands Tourism 
 

¶ TTNQ incorporated the Drive North Qld App into the activities rolled out for the Drive North Qld 
Campaign under the 2012/13 Tourism & Events Qld Contestable Funding initiative  

¶ ¢ƘŜ 5ǊƛǾŜ bƻǊǘƘ vƭŘ !ǇǇ ƛǎ ƘƛƎƘƭƛƎƘǘŜŘ ŀǎ ŀ ƪŜȅ ƳŀǊƪŜǘƛƴƎ ŜƭŜƳŜƴǘ ŦƻǊ ǘƘŜ ǇǊƻǇƻǎŜŘ ¢¢bvΩǎ 5ǊƛǾŜ 
North Qld Campaign under the 2013/14 Tourism & Events Qld Contestable Funding initiative  

¶ 4,000 downloads since the launch of the App (December 2012 to June 2013) 

¶ App available from iPhone, iPad and Android platforms; a decision was made by Tropical 
Tablelands Tourism members to cover the cost of the development of the android version to 
ensure a wider audience can be targeted; 25% of the total downloads are using the Android 
platform 

¶ Other drive routes have expressed interest to be included in the Drive North Qld App including 
Epic Cape York. 

¶ Raised awareness of Australian Tourism Data Warehouse for Operators to be involved. 

¶ Increased co-operative marketing initiatives between the sub-regions of Tropical North 
Queensland.   
 

 
DISCOVER Atherton Tablelands/Cairns Highlands Visitors Guide 

 

¶ Project runs at a profit and is a stand-a-lone project e.g. Operates outside of marketing and 
operational income and expenses. 

¶ 2012/13 edition was launched March 2012; all 150,000 copies printed were distributed and nil 
stocks to recorded in storage February 2013. 

¶ 2013/14 edition was launched April 2013; distribution continues for this edition until release of 
Discover 2014/15 edition late March 2014 

¶ Downloads of electronic version: 
 

2012/13 edition 

 
5,619 downloads 

(since launch March 2012) 

2013/14 edition 

 
4,469 downloads 

(since launch April 2013) 
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Destinations website ς www.athertontablelands.com.au  
 
Outcomes: 

¶ For the 2012/13 period, website visitors have increased by 97%. Since the launch of the new 
website, website visitors have almost tripled. 

 

 
 
  

 

Source: Google Analytics Website Statistics ï www.athertontablelands.com.au 
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Consistent Branding of the Region 
 
Tropical Tablelands Tourism was the first local tourism organisation to fully embrace an integrated 
marketing strategy utilising the new regional branding rolled out by TTNQ.  The website, all marketing 
collateral and campaigns encapsulates the brand message for the destination.  This proactive activity 
has resulted in a number of other organisations embracing the branding elements for the Atherton 
Tablelands: 
 

¶ Tablelands Integrated Mountain Biking Alliance (TIMBA), a sub-committee of Tablelands Futures 
Corporation incorporated the branding elements into their new website showcasing the many 
mountain biking trails across the region ς www.tablelandstrails.com and www.cairnstrails.com. 
All destination information on this website is linked to www.athertontablelands.com.au  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

¶ Tablelands Regional Council mapping department ATGIS integrated the new branding elements 
into the Lake Tinaroo Tourist Map available for purchase at Visitor Information Centres. 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 

Screenshot of home page www.tablelandtrails.com 

 

Lake Tinaroo Tourist Map 

http://www.tablelandstrails.com/
http://www.cairnstrails.com/
http://www.athertontablelands.com.au/
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¶ Flyers for events developed by other organisations embracing the brand elements. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Engagement with Domestic and International Trade  
 
Due to consistent engagement and training of domestic and international wholesale agents and a heavy 
focus on self-drive itineraries showcasing the diversity of the region, the presence of the Atherton 
Tablelands has significantly increased.  
 
The Atherton Tablelands region is now recognised as a stand-alone holiday destination and exposure 
increased on travel websites and in traditional wholesale. 
 
 
 
 
  

 

Flyer produced by TIMBA 

 

Flyer produced by Mareeba Mountain Goats 

 

Austravel UK 

 

Australie Tours France 

 

Audley Travel UK 


