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TOT A L  R E AC H :  3 . 9M  TOT A L  I M P R E S SI O N S :  4 . 6M  TOT A L  E N GAG E M E N T:  86 K  TOT A L  F O L LOW E R S :  5 4 K

TYPE: POST

    GILLIES RANGE

DATE: 18TH DECEMBER, 2022

REACH: 63.6K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: PHOTO ALBUM

   HERBERTON

DATE: 21st January, 2023

REACH: 45.9K

ENGAGEMENT: XXXK

ASSET: facebook.com

TYPE: POST

    PETERSON CREEK RAIL BRDIGE

DATE: 1st May, 2023

REACH: 38.8K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    CURTAIN FIG TREE

DATE: 1st March, 2023

REACH: 37K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    BARRON FALLS 

DATE: 6TH MARCH, 2023

REACH: 32.8K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    PETERSON CREEK RAIL BRIDGE

DATE: 26TH JUNE, 2023

REACH: 32.7K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    MILLAA MILLAA FALLS

DATE: 17TH MARCH, 2023

REACH: 24.8K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    LAKE EACHAM

DATE: 14TH JUNE, 2023

REACH: 23.7K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    MILLAA MILLAA FALLS

DATE: 20TH APRIL, 2023

REACH: 22.3K

ENGAGEMENT: XXK

ASSET: facebook.com

TYPE: POST

    SKYRAIL 

DATE: 29TH JANUARY, 2023

REACH: 21.4K

ENGAGEMENT: XXXK

ASSET: facebook.com

#athertontablelands @discoverathertontablelands

TOP PERFORMING SOCIAL POSTSTOP PERFORMING SOCIAL POSTS



FACEBOOK POST TYPE: 85% PHOTO  POST TYPE: 10% ALBUM POST TYPE: 4% LINK (BLOGS)  POST TYPE: 1% VIDEO *ORGANIC 
STATS

PAGE 

LIKES

29.5K

TOTAL

ENGAGEMENTS

32K

TOTAL

REACH

1.9M

PAGE

IMPRESSIONS

1.5M

POST

IMPRESSIONS

1M

POST

LIKES

53.7K

ENGAGED 

USERS

45K

NEW 

LIKES

1K

MEDIA 

POSTED

268

INSTAGRAM POST TYPE: 88% PHOTO  POST TYPE: 5% VIDEO POST TYPE: 3% REEL  POST TYPE: 1% STORY *ORGANIC STATS

TOTAL

FOLLOWERS

24.4K

TOTAL

ENGAGEMENTS

54K

TOTAL

REACH

2M

PROFILE

IMPRESSIONS

1.1M

POST

IMPRESSIONS

1M

POST

LIKES

51K

POST

REACH (USERS)

1M

NEW 

FOLLOWERS 

1.3K

MEDIA 

POSTED

276

SOCIAL STATS @athertontablelandsSOCIAL STATS @athertontablelands



SUMMER SM CAMPAIGN 2022SUMMER SM CAMPAIGN 2022

AT H E R TO N  T A B L E L AN D S  SU M M E R  ROA D  T R I P  S O C I A L  M E D I A  A S S E T S 

C A M PA I G N : 

HEADLINE: Summer is spending t ime 
with family and fr iends + finding new 
adventures, good t imes and road tr ips 
worth taking.

CTA: DISCOVER PERFECT

BUTTON: LEARN MORE 

URL: www.athertontablelands.com.au 



SUMMER SM CAMPAIGN 2022SUMMER SM CAMPAIGN 2022

AT H E R TO N  T A B L E L AN D S  SU M M E R  ROA D  T R I P  S O C I A L  M E D I A  A S S E T S 



D I S C OVE R  AT H E R TO N  T A B L E L AN D S

NEW BLOG  CONTENT 
T O P  H I K E S  N E A R  M A R E E B A

W I N T E R Y  N I G H T S  T R E E  H O U S E  S T A Y S

W A L K ,  H I K E  A N D  S T R O L L  Y O U R  W A Y  A C R O S S  T H E  A T H E R T O N  T A B L E L A N D S

T R A I N  E X P E R I E N C E S  O N  T H E  A T H E R T O N  T A B L E L A N D S 

T H E  A T H E R T O N  T A B L E L A N D S  F R O M  A B O V E

M I L L A A  M I L L A A  I S N ’ T  J U S T  W A T E R F A L L S . . .

R O A D  T R I P  T H E  N O R T H E R N  A T H E R T O N  T A B L E L A N D S

T O P  W A T E R F A L L S  O N  T H E  A T H E R T O N  T A B L E L A N D S

C U T E  N ’  F L U F F Y

67K
SOCIAL 
MEDIA USERS 

17 
ORIGINAL 
EDITORIALS 
PUBLISHED



D I S C OVE R  AT H E R TO N  T A B L E L AN D S

NEW BLOG  CONTENT 
C H R I S T M A S  E V E N T S  O N  T H E  A T H E R T O N  T A B L E L A N D S 

S U N R I S E  A N D  S U N S E T  G A Z I N G

W H Y  Y O U  S H O U L D N ’ T  V I S I T  T H E  A T H E R T O N  T A B L E L A N D S  ( W I N K )

J U S T  A D D  W A T E R

T O P  E A S T E R  A C T I V I T I E S 

F I N D  A  N E W  G I N  F A V O U R I T E

A C C E S S  T H E S E  A R E A S  W I T H  E A S E  O N  T H E  A T H E R T O N  T A B L E L A N D S

A D V E N T U R E S  F O R  A L L  A T  L A K E  T I N A R O O



WEBSITE STATSWEBSITE STATS

ORGANIC 

SESSIONS

178,821

PAGE 

VIEWS

846,447

TRAVEL 

DIRECTORY 

(MEMBERS) 

211,057

AVERAGE 

BOUNCE RATE

2.27%

AVERAGE 

SESSION 

DURATION

1.52

PAGES 

PER SESSION

4.73

UNIQUE USERS

142,893 

DISCOVER 

TRAVEL GUIDE

99,013

TOP 

ORIGIN 

AUSTRALIA

 (88% OF USERS)

BREAKDOWN

QLD 54%

NSW 26%

VIC 12%

T O P  1 0  M O S T  V I S I T E D  P A G E S 

1 .  W a t e r f a l l s

2 .  A c t i v i t i e s  &  t o u r s

3 .  E x p e r i e n c e s

4 .  G e o l o g i c a l  w o n d e r s

5 .  E m e r a l d  C r e e k  F a l l s 

M a r e e b a

6 .  W a t e r f a l l s  W a t e r w a y s  T r a i l

7 .  M a p

8 .  T i n a r o o

9 .  L a k e  E a c h a m

1 0 .  C u r t a i n  F i g

N A T U R A L  A T T R A C T I O N S 

1 .  E m e r a l d  C r e e k  F a l l s

2 .  L a k e  E a c h a m

3 .  C u r t a i n  F i g

4 .  M i l l a a  M i l l a a  F a l l s

5 .  M t  H y p i p a m e e

T O P  M E M B E R  L I S T I N G S 

1 .  T r a n s  N o r t h  B u s  a n d 

C o a c h  S e r v i c e

2 .  C r y s t a l  C a v e s

3 .  C o b b o l d  G o r g e

4 .  H i s t o r i c  V i l l a g e 

H e r b e r t o n

5 .  A t h e r t o n - H e r b e r t o n 

H i s t o r i c  R a i l w a y

T O P  R E F E R R A L S 

1 .  F a c e b o o k . c o m /

a t h e r t o n t a b l e l a n d s

2 .  Q u e e n s l a n d . c o m

3 .  W h a t s o n i n p o r t . c o m . a u

D I S C OVE R  AT H E R TO N  T A B L E L AN D S 




