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TOT A L  R E AC H :  3 . 1M  TOT A L  I M P R E S SI O N S :  3 . 2M  TOT A L  E N GAG E M E N T:  1 3 4 . 2 K  TOT A L  F O L LOW E R S :  5 9 . 9K

TYPE:  PHOTO

    EMUFORD GORGE

DATE:  17  JANUARY,  2024

REACH :  271K

ENGAGEMENT:  1 .6K

ASSET: facebook.com

TYPE:  REEL

    CHILLAGOE

DATE:  6  MARCH, 2024

REACH:  138K

ENGAGEMENT:  1 .4K

ASSET: facebook.com

TYPE:  REEL

    MT BARTLE FRERE

DATE:  26 JANUARY,  2025

REACH:  132K

ENGAGEMENT:  1 .8K

ASSET: facebook.com

TYPE:  REEL

    CRYSTAL CAVES

DATE:  5  MAY,  2025

REACH:  1 17K

ENGAGEMENT:  1K

ASSET: facebook.com

TYPE:  POST

    LAKE EURAMOO

DATE:  2  APRIL,  2025

REACH:  104K

ENGAGEMENT:  1K

ASSET: facebook.com

TYPE: CAROUSEL

    KOOMBOOLOOMBA DAM

DATE: 17 APRIL, 2025 

REACH: 82K

ENGAGEMENT: 500

ASSET: facebook.com

TYPE: REEL

    WINDIN FALLS

DATE: 10 FEBRUARY, 2025

REACH: 72K

ENGAGEMENT: 415

ASSET: facebook.com

TYPE: REEL

    LAKE TINAROO

DATE: 29 MAY, 2025

REACH: 69K

ENGAGEMENT: 1.1K

ASSET: facebook.com

TYPE: REEL

    WINDIN FALLS

DATE: 5 DECEMBER, 2024

REACH: 69K

ENGAGEMENT: 1K

ASSET: facebook.com

TYPE:  POST

    IRVINEBANK 

DATE:  1 1  APRIL ,  2025

REACH :  58K

ENGAGEMENT:  271

ASSET: facebook.com

#athertontablelands @discoverathertontablelands

TOP PERFORMING SOCIAL POSTSTOP PERFORMING SOCIAL POSTS



D I S C OVE R  AT H E R TO N  T A B L E L AN D S

NEW BLOG  CONTENT 

S P R I N G  W A R M E R S 

S A V A N N A H  W A Y  E X P L O R I N G

S A D D L E  U P  F O R  T H E S E  H O R S E  R I D I N G  A D V E N T U R E S 

E A T  A N D  D R I N K  Y O U R  W A Y  A C R O S S  T H E  A T H E R T O N  T A B L E L A N D S

G E T  R E A D Y  T O  R O C K  A T  S A V A N N A H  I N  T H E  R O U N D

S T A R  G A Z I N G  O N  T H E  A T H E R T O N  T A B L E L A N D S



WEBSITE STATSWEBSITE STATS

ORGANIC 

SESSIONS

153.1K

PAGE 

VIEWS

381K

REFERRALS 

2.4K

AVERAGE 

SESSION 

DURATION

1.09m

PAGES 

PER SESSION

2.49

UNIQUE USERS

113,535 

DISCOVER 

TRAVEL GUIDE

34,057

TOP 

ORIGIN 

AUSTRALIA

 (88% OF USERS)

BREAKDOWN

QLD 59%

NSW 30%

VIC 11%

T O P  1 0  M O S T  V I S I T E D  P A G E S 

D I S C OVE R  AT H E R TO N  T A B L E L AN D S 

1 . 	 D i s c o v e r  V i s i t o r s  G u i d e

2 . 	 H o m e  P a g e

3 . 	 E x p e r i e n c e s

4 . 	 W a t e r f a l l s  &  W a t e r w a y s 

5 . 	 W a t e r f a l l  T r a i l

6 . 	 E m e r a l d  C r e e k  F a l l s 

7 . 	 A c t i v i t i e s  a n d  T o u r s

8 . 	 G e o l o g i c a l  W o n d e r s 

9 . 	 C u r t a i n  F i g

1 0 . 	 P l a n  Y o u r  T r i p 




